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Job Description

Post title: Associate Director Digital User Experience 
Date last updated/evaluated: 23 July 2026
Author: Executive Director of Communications 

School / Department:			Digital Product and Experience 
Faculty / Directorate:			Communications 
Job Family:				Management, Specialist and Administrative (MSA)
Grade:					Level 6
ERE Pathway (if applicable):		Not applicable
Post reporting to:			Executive Director of Communications 
Post line report(s):			Head of Analytics and Insight 
					Head of Assurance and Content
					Head of Delivery and Product 
					Head of Product Design and User Research
Post base location:			Hybrid: Campus / Home 

Job purpose: 	This role leads the University’s Digital Product and Experience division, responsible for the strategy and delivery of the University web estate alongside the University’s information technology team. The postholder provides senior leadership to the team of user experience design, user research, product, delivery, content, analytics and SEO experts to ensure the website is a trusted digital gateway that supports growth in student recruitment, amplifies research visibility, and strengthens enterprise engagement. 
Working in close collaboration with the Executive Director of Communications, the postholder will deliver a comprehensive programme of transformation activity that moves the team into an agile, product-based operating model. The postholder is responsible for devising and executing the long-term vision and strategy for the web estate, championing a user-centred approach, underpinned by data and insight.

Key accountabilities and indicative time allocation:
1. 20%
Strategy and vision
Lead the development and implementation of a long-term vision and strategy for the University’s web estate and digital experience, ensuring it reflects institutional priorities and brand identity, emerging technologies, user needs and sector best practice.
Implement a clear prioritisation framework and product-based roadmap, ensuring key stakeholders are kept informed of timelines and dependencies. Provide a point of escalation for any issues and act as a senior point of contact for business continuity issues requiring rapid web updates.
Ensure the web estate makes a clear contribution to the University’s strategic objectives, including student recruitment and conversion, research visibility, enterprise engagement and global reputation.

2. 20%
Website Transformation
Provide senior leadership to the delivery of the website transformation programme, taking ownership of governance and the timeline, in close collaboration with the Executive Director, Digital Product and Experience leadership teams, senior project manager, information technology colleagues and members of the transformation steering group.  Drive progress of all workstreams and provide updates to senior stakeholders across the University.
Lead the procurement of external suppliers and contractors to supplement team resource for transformation activities where needed, ensure a clear scope and transparent, competitive process to identify providers that will offer timely, value for money support for key projects. Ensure suppliers are held to account and performance is rigorously evaluated.
3. 15%
Multidisciplinary team leadership
Lead, motivate and develop a high-performing team of specialists in user experience, user research, product management, delivery, content design and assurance, analytics and SEO. Work collaboratively with technical colleagues within the information technology team to implement a blended ‘digital hub’ approach to managing the web estate. Champion an agile, squad-based approach to delivery and foster a culture of collaboration, innovation, accountability and continuous professional development.
Support the Executive Director in the leadership of the Communications Directorate in partnership with other Associate Directors, maintaining strong, consistent and visible leadership of the team.
4. 10%
Change management
Champion and deliver a programme of change management to develop an agile product-led approach to the web estate and cultivate a high-performance culture of accountability, collaboration and shared success.
5. 10%
Stakeholder Management
Advise and influence at senior levels within the University and foster strong working relationships with faculty leadership, communications, marketing and recruitment and research and innovation colleagues. Identify and share best practice, building communities of practice to support content devolution and equip those with responsibility for web content with clear guidance and toolkits.
6. 5%
User Centred Design, Accessibility and Inclusion
Act as the University’s advocate for user-centred design, ensuring digital services are inclusive, accessible and designed to meet the diverse needs of all audiences. Promote compliance with accessibility standards and embed equality, diversity and inclusion principles across all digital products and services.
Contribute as a subject matter expert to the development of institutional policies and strategies related to digital development and the web estate, putting accessibility and inclusion at the heart of decision-making.


7. 5%
Data and performance
Establish a robust measurement and analytics framework to assess and optimise the performance of the web estate, working closely with the Head of Data and Analytics to ensure the website is user-centred and competitive against the sector. Use data, research and insight to drive continuous improvement, inform investment decisions and maximise the impact of the University’s digital channels.
8. 5%
Innovation and development
Monitor emerging digital trends, technologies and user needs, recommending innovation where it delivers measurable value. Consider training and development needs of the team, ensuring clear training plans and development objectives are in place for each team member.
9. 5%
Finance and compliance
Manage the digital budget, working closely with the Communications Operations team to ensure accurate forecasting and processing. 
Ensure compliance with relevant organisational policies and procedures, and statutory requirements.
Champion the importance of training to the team, ensuring compliance with mandatory training and identifying opportunities for team members to undertake additional training to support development.
10. 5%
Any other duties as allocated by the line manager following consultation with the post holder.

Internal and external relationships:
Communications leadership team
iSolutions (information technology) colleagues
Digital Product and Experience colleagues
Global Recruitment and Marketing
Research and Innovation Services
University senior management
Relevant suppliers and external contacts

Special requirements:
Out of Hours - Provide occasional out of hours support, as needed. 









Person Specification – Skills and Competencies
[bookmark: _Hlk187230474]All essential and desirable criteria outlined in this Person Specification will be assessed through a combination of recruitment application and CV, and where applicable numerical or written assessment.
Knowledge, Experience and Qualifications
Essential
· Comprehensive theoretical knowledge and understanding of the required technical or specialist discipline, accompanied by extensive and varied practical and/or managerial experience. 
· The required level of knowledge and understanding will normally have been gained through some or all of the following:
· Considerable work experience, ideally accredited through registration with a relevant professional body.
· Vocational training
· Formal qualification(s) equivalent to Level 7 or 8 of the Regulated Qualifications Framework e.g. master’s degree, postgraduate certificate, diploma, doctorate or Level 7 or 8 award, certificate, diploma.
· Track record of successfully leading a multidisciplinary team and collaborating across functions.
· Practical experience running agile development frameworks, sprint cycles and digital transformation
Desirable
· Strong understanding of strategic digital product ownership and underpinning technologies (HTML, CSS, APIs), CMS platforms and digital marketing tools
· Commercial acumen and effective supplier performance management
· Strong stakeholder engagement and relationship management skills
· Strong working knowledge of web accessibility standards (e.g., WCAG) and data privacy regulations
· Experience of leading a high performing team through change
· Proficiency in web analytic tools and ability to turn data into actionable insights


Teamwork and Communication
Essential
· Proactively manages team dynamics, setting quality standards and creating an environment that engages and motivates others.
· Fosters and maintains working relationships within and beyond the University.
· Proactively works with senior managers across the University to achieve work outcomes.
· Negotiates effectively on behalf of the department or University to achieve work outcomes.
· Develops and leads key communication strategies.
· Uses persuasion and positively influences others to develop and agree long-term priorities and strategic plans.

Planning, Organisation and Resource Management
Essential
· Manages and shapes the direction of a professional, specialist or technical area of activity.
· Plans and manages major new projects or work activities, where precedent may not exist, ensuring plans complement wider strategic plans.
· Ability to create and deliver a long-term strategy and roadmap.


Problem Solving and Initiative
Essential
· Demonstrates authoritative awareness of the theories and practices of a professional, specialist or technical field, and an ability to apply this to achieve work outcomes and resolve deep-rooted or highly complex problems.
· Develops significant new concepts and original ideas within professional or specialist field to address issues of strategic importance.



Job Hazard Assessment
A full health clearance is required for this role where any hazards marked “^”, using the agreed Occupational Health referral template available from here. Where a full health clearance is required, this will apply to all role holders, including existing members of staff.
Physical Environment
[bookmark: _Hlk181968470]Working outside ^							Not applicable
Exposure to noise levels >80dbA ^					Not applicable
Working with dust or fumes ^						Not applicable
Working with skin irritants ^						Not applicable
Working with chemicals (industrial or cleaning) ^			Not applicable
Working in a confined space ^					Not applicable
Working at height ^							Not applicable
Working with sewage ^						Not applicable
Contact with cytotoxins ^						Not applicable
Exposure Prone Procedure (EPP) work ^				Not applicable
Contact with clinical specimens or pathology work ^		Not applicable
Direct patient care or patient contact					Not applicable
Exposure to temperature extremes					Not applicable
Frequent hand washing						Not applicable
Ionising radiation							Not applicable

Psychological and Social Environment
Working shifts ^							Not applicable
Working nights ^							Not applicable
Lone working								Not applicable
Working with children							Not applicable
Exposure to persons with challenging behaviour			Not applicable
Working with larger groups						Not applicable

Equipment, Tools and Machines
Working with vibrating machinery or tools ^				Not applicable
Driving duties e.g. LGV, PCVs, forklift trucks ^			Not applicable
Food handling								Not applicable
Contact with latex							Not applicable

Physical Abilities
Prolonged physical movements or actions e.g. walking ^		Not applicable
Prolonged Standing or Sitting	 ^					Not applicable
Moving or handling heavy loads ^					Not applicable
Repetitive pulling or pushing ^					Not applicable
Repetitive climbing (steps, stools, ladders, stairs) ^			Not applicable
Repetitive crouching, kneeling or stooping				Not applicable
Repetitive lifting							Not applicable
Fine motor grips (e.g. pipetting)					Not applicable
Repetitive reaching below shoulder height				Not applicable
Repetitive reaching at shoulder height				Not applicable
Repetitive reaching above shoulder height				Not applicable
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